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Agenda Item 11

Bath & North East Somerset Council

Cabinet Single-Member Decisions
published 9-Mar-12 to 30-Mar-12

Further details of each decision can be seen on the Council's Single-member Decision Register at

http://democracy.bathnes.gov.uk/mgDelegatedDecisions.aspx?&dm=3

Date

Decision Maker

Reference

Title

12-Mar-12

Clirs Roger Symonds, Paul Crossley

E2370 Road Closures Advertising - Town Police Clauses Act 1847

The Cabinet Members agreed to amend the Council's policy on road closures organised under
the Town Police Clauses Act 1847, to dispense with the need to advertise such closures in local
newspapers; and to authorise the Divisional Director (Environmental Services) to take all
necessary action to advertise the change in the B&NES Events Policy

19-Mar-12

Cllr Roger Symonds

E2368 Cycle track between Bathwick Street and Powlett Road, Bath

To advertise the Cycle Track Order for statutory consultation; and if objections are received
during the consultation period, to refer the matter for Cabinet to decide either to abandon the
Order or refer it to the Secretary of State for confirmation.
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Libraries and Local Communities: Bath & North East Somerset Plan
for Public Library Services

2012-2015
This document sets out the proposed strategic principles and action plan for Bath
and North East Somerset Council’s Library Service to embed library services into the
community

1 Key Vision and Value statements:
1.1 The Council’s Vision and Values:

Bath and North East Somerset: where everyone fulfils their potential, with lively,
active communities, unique places and beautiful surroundings

Four objectives:

Promoting independence and positive lives for everyone
Creating neighbourhoods where people are proud to live
Building a stronger economy

Developing resilient communities

1.2 Libraries Mission Statement:
“To help everyone to achieve their goals and boost their well-being.

We will do this by working with partners to offer accessible, affordable and relevant
resources for learning, reading and enjoyment, and to create opportunities for people
to become involved with community life”

2. Budget

The current economic climate is putting a pressure on libraries to define their role
more clearly, use resources efficiently and effectively and look to communities and
partnerships for support and involvement.

The Library Service is required to provide savings of £59K in 2012/13, none of which
affect frontline service delivery. It is difficult to see beyond this year as budget
circumstances from 2013 onward may dictate some radical changes to structure and
delivery mechanisms.

This plan is written in the context of these budget pressures. It is possible that major
restructuring may have to take place in the future years to address the challenges
that the Council, as well as the Library Service, is facing. However, it is clear that to
achieve our ambitions we will move towards a core professional service that is
supported by a greater number of volunteers that have distinct roles in extending the
accessibility of libraries services and embedding libraries more deeply within the
communities they serve.
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Examples of voluntary contributions to include:

Opening our local libraries for longer periods each week.
Expanding the home delivery services.

Assisting and helping customers with computer queries
Helping with children’s activities.

3. Consultation

There have been three periods of consultation.

Consultation 1: utilised the Council’s Voicebox Survey system to give us a better
understanding of the citizens view of our services — both users and those who
presently do not use our services. Voice Box 16 is a public document located upon
the Council’'s website:

http://www.bathnes.gov.uk/SiteCollectionDocuments/L eisure%20and%20Culture/Libr
aries/Library%20Report%20-%20VB16%20final.pdf

Consultation 2: gave library users and staff an opportunity to ‘Have your say on our
Library Service’ and .consisted of online and paper questionnaires available in all
libraries, plus 5 library coffee mornings and 2 focus groups during September to
October 2011. 371 paper copies and 251 online forms were completed

In particular the information from question 5, which asked people to rank 10 library
services in order of priority, has directed our thinking on the 5 strategic principles for
2012/15. The word document is located on the Council’s website within ‘Library
Consultations’.

Consultation 3: was carried out between Dec and Feb 2012. This consisted of 4
parts:

1) An equalities focused questionnaire to all registered mobile library users to
obtain information about the needs of our current users and their use of
mobile library services. 829 responses

2) Questionnaire via online and paper to all library users. 68 paper copies and
864 online forms completed

3) Questionnaire to schools, playgroups and other organisations that currently
use the mobile service asking for their response to the proposal to withdraw
the service. 11 responses received from 12 questionnaires sent out

4) Four public meetings at Batheaston, Chew Stoke, Peasedown-St-John and
Combe Down attended by ClIr David Dixon, (Cabinet Member for
Neighbourhoods), David Lawrence, (Divisional Director for Tourism, Leisure
and Culture) and June Brassington, (Library Services Manager) to hear from
local users of the mobile library service on what they valued about the service
plus their comments on the proposed mitigations if the service was withdrawn.

5) Traffic enumerators have also accompanied the two mobile libraries over two
weeks, to validate the number of people using each stop

In addition a petition of around 800 signatures was delivered to full Council on 14™

February 2012 requesting that the proposal to remove the mobile library service be
reconsidered.
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Reports and analysis of the three consultations can be found on the libraries web
page:
http://www.bathnes.gov.uk/leisureandculture/Libraries/information/Pages/Consultatio
ns.aspx

4. Key findings from these consultations
4.1 Re Library services in general

Respondents ranked
e Better range of books and other items;
e Extended opening hours
e Improved customer care
as the three aspects of service delivery they would most like to see developed.

The range of books and other items available and the standard of customer care
were also two of the most highly values aspects of the service overall.

4.2 Re Mobile Libraries

The service is valued particularly by older people, school age children, families with
young children and residents of isolated communities.

Aspects of the service that are highly valued:

e The social aspect of the service. The library provides an important local
social space where neighbours can meet; children can meet others in their
village; people who live alone can meet other people; and local news can be
exchanged. In many communities there is no longer a pub, shop or post
office which makes the mobile library one of the only public places in which to
meet others from the community.

e Supporting independent living. The mobile library enables people to remain
independent which is very highly valued particularly by older people. The
accessibility and convenience of the vehicles means that people are able to
visit it without having to rely on the help of friends or family or having to use
public transport which may not be available. For some people the Mobile
Library is the only place they can visit without support from other people.

e Support for learning by adults and children. Schools and pre-school group
use the mobiles.

e Support for the disadvantaged. Recession means people have less money to
buy books.

e Mobile libraries are one of the few services available to residents of rural

communities. Mobile service users are in a minority. They often don’t use
many other council services but pay the same community charge.
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e Staff . Access to knowledgeable staff who can advise on books and provide
information

e Stock . Provision of a wide range of stock that is changed regularly and the
provision of large print and audio books that are not easily obtainable from
any other source

e Flexibility of the loan periods.

The plan reflects the strong views that were expressed to keep a mobile library
service and consequently the proposal to withdraw the service completely was
abandoned.

4.3 National guidance
4.3.1 ‘What Do The Public Want From Libraries? ' (MLA, London, 2010)

This guide for practitioners in the public library sector was produced by Museums
Libraries and Archives in 2010 based on information collected at focus groups and
surveys. It analysed customer perception of libraries in the UK and its principle
findings are summarised thus:

e Libraries are loved and trusted and the ‘Public Library’ brand is strong

e The public thinks that libraries are principally about books and reading

e Libraries should concentrate on motivating people to visit instead of trying to
reduce barriers

e Basics matter: customer service and book stock are the most important

5. Strategic Principles

Based on the information gathered from the consultations, these are the 5 strategic
principles under an overarching theme of working with communities to embed library
services within localities:

The Council will provide, enable and support accessible library services, consisting
of a free core service and embedded community based services which:

¢ Is committed to the fundamental principle that the support of reading for learning,
literacy and enjoyment is central to all that it does.

e Remains up to date and relevant to people’s needs, promoting local identity,
community pride, and supports the most vulnerable in society.

e |[s available in ways, places and times to suit people’s needs and works in
partnership with local communities to provide local services and library activities.

e |s affordable, of high quality, giving good value for money.

e Will develop through digitisation, improved storage or disposal, the archive
collections within the library service to benefit all.

e Engage partners in development & delivery
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Five Priorities

Priority 1 A library service that is committed to the fundamental principle that
the support of reading for learning, literacy and enjoyment is central to all that
it does

Commitments

Library Service Staff will work to promote reading and literacy in all its forms to
individuals of all ages and other service providers.

The Stock Management Policy will be evaluated regularly and adapted to ensure that
all stock continues to be relevant and well used.

An increase in the number of reading and literacy based activities taking place, in
libraries and in community based localities

Resources
As appropriate, specialised staff will provide targeted support to identified
communities and groups

Outcomes & Measures

Increase in the attendance of Library Service activities related to reading and literacy
‘Bookstart Packs’ consistently delivered to 95%-+ of children within the target age
range 0-4 years.

Summer Reading Challenge completers up to 1,100 young people.

Customer satisfaction up to 88% (next PLUS survey).

Active membership increased to 29,000.

5% of total stock on rotation between libraries increased.to 10% by end of 3 years

Priority 2 A Library Service that stays up to date and relevant to customers
needs, promoting local identity and community pride

Commitments

Regular consultation will take place with local people and partners as detailed in the
libraries Consultation Strategy. Opportunities for participation in service planning
and service delivery for people of all ages will be available. Opportunities also for
communities to work with the service to extend services into suitable locations.
Service will respond and adapt to suit changing customer demands, new advances
in technology etc. always considering the needs of people who are at risk of social
exclusion for any reason.

Resources
Additional sources of funding will be sought as appropriate.

Outcomes/Indicators

Increase in library membership and visitor figures

Improvement in satisfaction figures to 88%

Friends Groups extended to more libraries.

Focus groups invited to participate in service planning workshops annually
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Priority 3 A library service thatis available in ways, places and times to suit
people ’s needs and works in partnership with local communities to provide
local services and library activities.

Commitments

There will be four bands of service:

1. Larger libraries: Bath Central, Keynsham, Midsomer Norton and Radstock

2. Smaller local libraries: Saltford, Paulton, Moorland Road and Weston, plus the
mobile libraries

3. Community Libraries , i.e. library collections in local community centres/village
halls, managed by local groups/organisations which would receive support from the
library service in the form of materials and targeted activities, 3 will be set up by
March 2013 and further ones planned with local communities in the following years
4. ‘Library Links’ places such as Post Offices, village shops etc, where reservations
can be collected and returned — 2 to be set up by March 2013

In addition targeted outreach work will continue i.e. Home Library Service, Bookstart
(under 5’s,) Reader development projects with targeted groups.

Underpinned with electronic self service systems in our buildings and a virtual library
service providing 24 hour access to library catalogues, e-books and e-audio books
downloads, renewals, reservations, information. This includes a ‘local telephone
number’ Enquiry Centre which operates within normal working hours.

The work to start up ‘Community Libraries’ and ‘Library Links’ will be carried out by
the appointment of a project worker for one year. Community management of
libraries and Community Asset Management will also be explored. Volunteer
support will be sought to enable the libraries in band 2 to be open at times
appropriate to the local community providing books and other resources for loan for
all ages and access to IT.

All existing libraries and the new Community Libraries will have access to trained
staff in welcoming and comfortable surroundings.

Paulton Library will move to the ‘The Hub’ community building and will be managed
in partnership with the community. The offer will include an Coffee Bar, bookable
meeting rooms and a library

Keynsham Library will move to a temporary location in preparation for the town
centre development. All current services will be delivered from this location.

Access to the service will remain universal

Resources

Funding for the Paulton community building obtained through the Capital
Programme.

Funding for Keynsham Library development from the WorkPlace project /Keynsham
Redevelopment Project

Additional sources of funding will be sought as appropriate.

Partnership with the Volunteer Centre and other appropriate agencies

Page 34




Outcomes / Indicators

Actual physical visitor figures increased by 1%

Virtual visitor figures increased by 5%

No. of volunteers working within Home Library Service increased by 20 people
Opening hours for the band 2 local libraries increased, the pattern of opening times
across all the libraries made consistent e.g. opening at lunchtimes, less half day
openings.

Customer satisfaction to 88% (next PLUS user survey)

3 Community Libraries and 2 ‘Library Links’ to be established by March 2013

Priority 4: A library service that is affordable, of high quality and giving good
value for money

Commitments

Core services will remain free

All services will be regularly reviewed to ensure that they are appropriate, quality is
maintained and they are continuing to provide good value for money.

Procurement for goods and services will be conducted in accordance with Council
procedures.

The Council will play an appropriate role in the development of the LibrariesWest
Consortium

Staff training will continue to be of high priority and resources will be re-directed
where necessary to support this.

Resources
Additional sources of funding will be sought as appropriate

Outcomes /Indicators

Customer satisfaction level to 88% (next PLUS survey)

Cost per visit benchmarked against comparable local authorities showing value for
money.

Customer Service Excellence Award maintained.

Priority 5: A library service that will develop the archive collections within the
service through digitisation, improved storage or disposal.

Commitment

Develop a strategy with Archives and Records Management to assess the storage
requirement for collections of historical and cultural interest, e.g. Napoleonic
Collection, Bath Chronicle archives and materials in digital format, in order to
determine the most cost efficient and accessible way to manage this material.

Resources
Partnership with Bath in Time to continue
Seek alternative sources of funding including new partnerships
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Outcomes / Indication

Strategy for control and management of digital material in place

More volunteers working on organisation of collections to enable easier access.
More items/collections digitised

Work towards BS5454 (recommendations for the storage and exhibition of archival
documents)

Informed decisions taken regarding the storage or disposal of particular collections.
Additional income is generated, e.g. by sales of reproductions

6. Future Library Service - 3 year plan — general descriptions

6.1 The library service will continue to offer a comprehensive range of services with
information available in traditional and non-traditional formats. Work to develop
contacts with non-users and socially excluded groups will continue e.g. Bookstart,
school visits, Reader Development activities. New ways to do this will be explored,
in partnership with other agencies.

6.2 The LibrariesWest Consortium provides a value-for —-money service and work will
continue to develop shared services and other financial benefits.

6.3 Bath Central Library will continue to deliver a full range of services. Opening
hours will be reviewed in particular to enable opening earlier in the morning than 9
30 a.m.

6.4 The proposed re-location of Keynsham Library into a new building with a one-
stop shop will provide the potential for increased opening hours due to opportunities
to share staffing with Council Connect.

6.5 Midsomer Norton and Radstock libraries will maintain current staffed opening
hours,

6.6 The opening hours of the smaller libraries, Weston, Moorland Road, Paulton and
Saltford will be extended and made more consistent by support from volunteers or
other partners.

6.7 Paulton Library to relocate to new premises in Paulton that will also include a
coffee bar and meeting rooms , managed in partnership with the local community.
This would be an exemplar for B&NES approach to the ‘The Big Society’ agenda.

6.8 The current mobile service provides access to the library service for people who
may find it difficult to access in any other way, particularly older people and those
living in rural areas. The introduction of Community Libraries, ‘Library Links’,
extension of opening hours and extension of Home Library Service will enable the
older vehicle to be withdrawn in 2013-14 when it will have achieved 13 years of
service

6.9 There is a need to consolidate the various library storage areas in order to
improve access for library users and produce savings for the service. We will
continue to explore opportunities with Heritage, Archives and Records Management
to improve how physical as well as digital material from all council services will be
stored.
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6.10. Library Collections. Access to the content of library collections has been
widened though the digitisation of images and maps and their exposure on the Web.
Further work is needed to expand the range of items from library collections that can
be viewed digitally. As well as providing better access to the content of library
collections, digitisation will contribute to the preservation of rare and delicate items
as well as providing opportunities for raising income through sales of reproductions
etc. Work is also needed on developing a strategy for the preservation of digital
material which will become increasingly prevalent e.g. websites, digital files and
images.

6.11 Saltford is currently the only library with a ‘Friend’s Group’ During the next
three years, Friend’s Groups will be established for the other libraries, the form of
each group dependent on the identity they would like to pursue. Friends Groups will
be consulted about service activities, proposals and community engagement.
Library Committees may also be formed where suitable, for members of the
community to manage volunteer activity and potentially governance.

6.12 Home Library Service. This service will be extended by attracting more
volunteers. It is a very cost effective service which not only delivers books to people
but provides personal contact. The library service will also explore working closer
with Adult Social Care and NHS to deliver a library service alongside a care
package.

6.13 IT developments. The Library Service will continue to provide access to PC’s
and the Internet. Free Wi-fi connectivity will be available at Bath Central, Keynsham
Midsomer Norton and the new Paulton ‘Hub’ by the end of 2012. The E-book offer
which became available to library users by end of 2011 will be developed further.

A review of the charging structure for People’s Network will take place in 2012/13
plus review of available applications and hardware to keep system up to date.

Social Media opportunities will be exploited to communicate more effectively with
customers, examples include a Library App to access the catalogue, SMS
notifications, further developments using Facebook, Twitter etc.
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Agenda Item 13

Bath & North East Somerset Council

MEETING: | Cabinet
EXECUTIVE FORWARD
PLAN REFERENCE:
'E)"AETE;'NG 11 April 2012
- E 2345
TITLE: 20mph Speed Limit Implementation
WARD: All

AN OPEN PUBLIC ITEM

List of attachments to this report:

Appendix A 20mph Speed limit Implementation Programme

1. THE ISSUE

1.1 Following the implementation of successful 20mph Speed Limits in
residential streets in Portsmouth and two areas of Bristol, the Council has
allocated £500k to implement 20mph Speed Limits across the district over
the next 2 years. This report sets out the programme for implementing
20mph speed limits in Bath and North East Somerset.

. RECOMMENDATION

The Cabinet agrees that:

2.1 Subject to public consultation and completion of statutory processes, 20mph
speed limits are implemented on residential streets in Bath and North East
Somerset.

2.2 The main traffic routes are excluded from 20mph speed limits (see
www.bathnes.gov.uk/transportandstreets/roadsafety/roadsafetytrafficschemes/

proposed20limits/Pages/default.aspx for further details)

2.3 The proposed 2 year delivery programme indicated in Appendix A is
approved.

2.4 Delegated to authority be given to the Divisional Director Planning and
Transport Development in consultation with the Cabinet Member for

Transport to amend and add to the programme as appropriate.

2.5 Informal consultation will be carried out with stakeholders and residents in
streets to be included in each 20mph speed limit area prior to the Order
being formally advertised.

2.6 Objections to the Order will be considered by the Cabinet Member for
Transport prior to making a Single Member Decision on whether to make the

Order.
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3. FINANCIAL IMPLICATIONS
3.1 The Council has allocated £500k to implement 20mph speed limits across

the district over the next two years comprising of signs at the beginning and
terminal points of the speed limit area and supplemented by 20mph roundels
at regular intervals where necessary to reduce traffic speeds. The schemes
will be prioritised within the budgeted resources available.

3.2 In addition to the capital costs, the whole life cost associated with the project,

consisting of an estimated 1000 additional signs and road markings, is in the
order of £30,000 over the 10 year design life of the signs. These costs will be
included in the Transport Asset Management Plan and funded through the
medium term financial plan.

4. CORPORATE OBJECTIVES

Creating neighbourhoods where people are proud to live

4.1 The Council proposes to implement 20mph speed limits in residential roads in

Bath and North East Somerset, excluding the main traffic routes. The 20 mph
programme is a means of creating a culture where driving too fast in
residential streets is seen as unacceptable. Evidence from the National Crime
Survey indicates that speeding in residential streets as the number one
antisocial behaviour (Poulter & McKenna, 2007). By introducing 20 mph speed
limits it is expected that attitudes towards speeding in residential areas will
change.

4.2 By making neighbourhoods safer and more attractive, a greater number of

people will be encouraged to walk, cycle and spend time in their local
community. This will have far wider physical and mental health benefits. This
links into the National Institute for Clinical Excellence’s guidance No. 8, which
details that the built environment, urban congestion and traffic pollution can all
affect people’s physical and mental health and wellbeing and limit
opportunities for physical activity, recreation and community interaction (NICE,
2008).

5. THE REPORT

5.1 The Road Traffic Regulation Act gives traffic authorities the powers to

introduce 20mph speed limits, indicated by terminal and road markings alone.
20 mph speed limits without self-enforcing features have the attraction of
being relatively inexpensive to implement.

5.2 Portsmouth City Council was the first local authority in England to implement

5.3

an extensive area-wide 20 mph Speed Limit scheme. The implementation of
the 20 mph Speed Limit scheme was carried out using a combination of post-
mounted terminal and road markings. 20 mph speed limit roundel road
markings were also provided at street entry points on the carriageway
adjacent to the terminal post-mounted signs. In some cases of limited visibility,
they were also provided adjacent to the repeater signs.

Overall there was an increase in the number of sites that demonstrated speeds
of 20 mph or less after the implementation of the scheme. Many sites already
had low average speeds of 20 mph or less before the scheme was
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implemented. At the sites monitored with higher average speeds before the
scheme was introduced, there were significant reductions in average speeds.
For example for the group of sites monitored with average speeds of 24 mph
or more before the scheme was introduced, the average speed reduction was
6.3 mph. The average reduction in mean speeds on all roads was 1.3 mph.

5.4 Comparing the 3 years before the scheme was implemented and the 2 years
afterwards, the number of recorded road casualties has fallen by 22% from
183 per year to 142 per year. During that period casualty numbers fell
nationally — by about 14% in comparable areas.

5.5 There are no large apparent disparities between the casualty changes for
different groups of road users (for example pedestrians compared to
motorists) or between crashes with different causes. The number of deaths
and serious injuries rose from 19 to 20 per year. Because the total numbers of
deaths and serious injuries and of casualties by road user type and cause are
relatively low, few inferences about the scheme’s impacts should be drawn
from these figures

5.6 Qualitative surveys indicated that the scheme was generally supported by
residents, although most of the respondents would like to see more
enforcement of the 20 mph speed limits. The survey suggests that the
introduction of the scheme has made little difference to the majority of
respondents in the amount they travelled by their chosen mode. Levels of car
travel stayed similar, whilst the level of pedestrian travel, pedal cyclist travel
and public transport usage had increased for a small number of respondents.

5.7 The early figures suggest that the implementation of the 20 mph Speed Limit
scheme has been associated with reductions in road casualty numbers. The
scheme has reduced average speeds and been well-supported during its first
two years of operation.

5.8 In Bristol, the 20mph pilots in Inner South and Inner East Bristol cover some
500 roads and 30,000 households. The aim is to encourage more walking,
more cycling, and more independent mobility for children and elderly in the
City, to reduce risk and severity of road casualties and to help create pleasant
people-centred streets and public space.

5.9 The overall results of the pilots show that ‘signs only’ 20mph has been
accompanied by a small but important reduction in daytime vehicle speeds
(average), an increase in walking and cycling counts especially at weekends,
a strengthening of public support for 20mph, maintenance of bus journey times
and reliability, and no measurable impact on air quality or noise. Data on
casualties are being monitored but it is too soon to draw any statistically valid
conclusions.

5.10 The key headline findings of the Bristol pilot are as follows:
e 65% of roads saw a reduction in mean speeds
e 18 roads no longer saw average speeds above 24mph
e The mean average speed across all roads has dropped to 23mph and
under between 7am through to 7pm
¢ Increase in counts for walking range from 10% increase to 36%
e Increase in counts for cycling range from 4% to 37%
e Support for 20mph limits amongst pilot area residents is around 82%
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5.11 The vast majority of people in the Bristol pilot areas want safer more pleasant
streets and a favourable environment for walking and cycling for people of all
ages.

5.12 A key issue identified in the pilots is the need to distinguish between streets
with shops, schools, and homes, where pedestrian activity is currently
suppressed, versus main traffic routes where speed has a less significant
effect on communities.

5.13 The guidance offered by the Department for Transport Circular 1/2006 ‘Setting
Local Speed Limits’ advises that 20mph speed limits should be self-enforcing
and that there should be no expectation on the Police to provide additional
enforcement beyond their routine activities unless this has been explicitly
agreed. Terminal signs and 20 mph road markings will be used to deliver a
scheme that is legally enforceable and which people would accept and
understand why they are being asked to drive at 20 mph. Where there is local
support, Community Speed Watch campaigns may be set up to raise
awareness of excessive speeding.

5.14 The proposed two year implementation programme has been developed to
implement 20mph speed limits in Bath and Northeast Somerset is shown in
Appendix A. Priority is given in the programme to the larger residential areas,
but the aim is to cover all residential areas over the 2 year period.

5.15 Informal consultation undertaken on the first 20mph speed limit area proposed
in Southdown/Twerton shows that 68% of residents to be in favour of the
proposals.

6. RISK MANAGEMENT

6.1 The report author and Lead Cabinet member have fully reviewed the risk
assessment related to the issue and recommendations, in compliance with
the Council's decision making risk management guidance.

7. EQUALITIES

7.1 An EqglA has not been completed because there is no impact of introducing
20mph speed limits on equality groups.

8. RATIONALE

8.1 To improve the local environment for people on foot and on bicycles, to make
residential streets safer for children and adults and to raise awareness of
safety issues for all road users.

9. OTHER OPTIONS CONSIDERED

9.1 The option of implementing 20mph Speed Limit Zones using traffic calming
measures was considered to be too expensive.

10.CONSULTATION

10.1 Cabinet members; Overview & Scrutiny Panel;151 Finance Officer; Chief
Executive; Monitoring Officer.
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10.2 The 20mph Speed Limit in Southdown and Twerton was carried out by
distributing a leaflet and questionnaire to every resident and business in the
area. A presentation was given to the Planning, Transport and Environment
Policy Scrutiny Panel at their meeting on 17" January, 2012 who asked to
be kept informed of prgress.

11.ISSUES TO CONSIDER IN REACHING THE DECISION
11.3 Customer Focus; Sustainability
12.ADVICE SOUGHT

12.1 The Council's Monitoring Officer (Divisional Director — Legal and
Democratic Services) and Section 151 Officer (Divisional Director - Finance)
have had the opportunity to input to this report and have cleared it for
publication.

Contact person Adrian_Clarke@BathNES.gov.uk Tel 01225 395223

Sponsoring Cabinet

Member Councillor Roger Symonds

Background papers None

Please contact the report author if you need to access this report in an
alternative format
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APPENDIX A: 20MPH SPEED LIMITS IMPLEMENTATION PROGRAMME

Year 1

Year 2

ONoOGRWNE

Twerton/Southdown

Peasedown St John

Newbridge/Weston/Lansdown Part/Kingsmead Part
Keynsham

Westmoreland/Oldfield/Lyncombe Part/Widcombe Part
Midsomer Norton

Radstock/Westfield

Walcott/Lansdown/Lambridge Part

. Abbey/Kingsmead Part
10.
11.
12.
13.
14.
15.

Batheastern/Bathampton/Bathford
Odd Down/Combe Down

Saltford

Lyncombe Part/Widcombe Part
Bathwick

Other residential areas in rural villages
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Introduction

Outdoor advertisements and signs: a guide for advertisers

Advertisement control

This booklet, prepared by Communities and Local Government, aims to
explain to everyone who wants to display an outdoor advertisement how
the system of advertisement control works in England.

Because you may find the system quite complicated at first, the booklet is
arranged in separate sections and there are numerous illustrations which
may show you how the system affects the type of advertisement you want
to display.

The main sections in the booklet explain:

® How the advertisement control system works

® What advertisements are normally permitted

® What advertisements need specific permission and how to obtain it

How planning authorities may control the display of advertisements in
some special cases is explained in the Appendix.

This booklet is intended only to give advice. It does not state the law.
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Outdoor advertisements and signs: a guide for advertisers

How the Advertisement Control System Works

Regulations for England

The advertisement control system in England consists of rules made by the
Secretary of State, which is part of the planning control system. The present
rule is the Town and Country Planning (Control of Advertisements) Regulations
2007 which has been in force since 6 April 2007.

If you need a copy of these rules, you can buy one from your nearest
Stationery Office bookshop; you should ask for Statutory Instrument 2007
No 783. There is also an official Circular and Planning Policy Guidance
Notes, produced by Communities and Local Government, which you may
find helpful. You should ask for Communities and Local Government
Circular No 03/2007 and DOE Planning Policy Guidance

(PPG) Note No 19.

Who controls outdoor advertisements?

Throughout England, local planning authorities are responsible for the
day-to-day operation of the advertisement control system, and for deciding
whether a particular advertisement should be permitted or not. For this
purpose the local planning authority for your area will normally be the
district council, the County Council or the London borough council if you live
in the Greater London area. But there are two exceptions to this arrangement:

® if your advertisement is to be displayed in any National Park, the planning
authority is the National Park authority, or if it is to be displayed within
the Broads area then the planning authority is the Broads authority;

® if your advertisement is to be displayed in an urban development area,
the planning authority normally is the Urban Development Corporation
for that area.

If the planning authority refuse consent for your advertisement, or require
you to remove an existing advertisement, you have a right to appeal
against their decision. In England, this appeal is to the Secretary of State.
The operation of the appeal system is described below.

What is an ‘advertisement’?

The advertisement control system covers a very wide range of advertisements
and signs including:

posters and notices

placards and boards

fascia signs and projecting signs

pole signs and canopy signs

models and devices

advance signs and directional signs

estate agents’ boards

captive balloon advertising (not balloons in flight)

flag advertisements

price markers and price displays
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How the Advertisement Control Sysytem Works

e traffic signs
® town and village name-signs

Memorials and railway signals are not regarded as advertisements

Three different groups of outdoor advertisement

To enable you to understand more easily whether you need the planning

authority’s permission for the outdoor advertisement you want to display,
this booklet divides all advertisements into three main groups, which are

explained in more detail later on. These groups are:

® advertisements which the rules exclude from the planning authority’s
direct control;

® advertisements for which the rules give a ‘"deemed consent’ so that the
planning authority’s consent is not needed, provided your advertisement
is within the rules (see page 10); and

® advertisements for which the planning authority’s ‘express consent’ is
always needed.
Three areas where special rules apply

Because there are some places in our cities and towns and many parts of the
countryside in England which are especially vulnerable to the visual effects
of outdoor advertisements, all planning authorities have three special powers
which enable them to achieve a stricter control over advertisements than
they can achieve in the ordinary way. These powers are:

1. to define an Area of Special Control of Advertisements;

2. to remove from a particular site or a defined area the benefit of the
deemed consent normally provided by the rules; and

3. to require a particular advertisement, or the use of a site for displaying
advertisements, to be discontinued.

The way in which the planning authority propose to use the first and second
of these powers must be formally approved by the Secretary of State before
it is effective; and there is a right of appeal to the Secretary of State against
the planning authority’s use of the third power (a ‘discontinuance notice’).
The ‘standard conditions’

All outdoor advertisements must comply with five ‘standard conditions'.
They must:

® be kept clean and tidy
® be kept in a safe condition

® have the permission of the owner of the site on which they are displayed
(this includes the Highway Authority if the sign is to be placed on
highway land)

® not obscure, or hinder the interpretation of, official road, rail, waterway
or aircraft signs, or otherwise make hazardous the use of these types
of transport

® be removed carefully where so required by the planning authority.
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Outdoor advertisements and signs: a guide for advertisers

Advertisements Which are Normally Permitted

Conditions for display without application

An outdoor advertisement is permitted for display without the planning
authority’s specific consent if:

® the effect of the rules is to exclude it from direct control; or
® it comes within the provisions of one of the 14 classes of deemed
consent specified in the rules.

If your advertisement is not permitted in either of these ways, you must
first obtain the planning authority’s consent before you display it.

The description of advertisements which follows may not include all the
conditions and limitations which apply to a particular class, and you are
advised to consult the Regulations for all these details.

Advertisements which are excluded from direct control

There are 9 different classes of advertisement which are excluded from
the direct control of the planning authority provided certain conditions
are fulfilled. These categories are:

1. Advertisements displayed on enclosed land. These would incude
advertisements inside a railway station forecourt, or inside a bus station
or sports stadium or shopping mall (see illustrations 1 and 2\¥#).
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2. Advertisements displayed on or in any vehicle or vessel which is normally
moving (see illustrations 3 and 4¥/N).
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3. Advertisements which are an integral part of a building’s fabric
(see illustration 5W¥).

4. Advertisements in the form of price tickets or markers, trade-names
on branded goods, or displayed on petrol pumps or vending machines.
These advertisements must not be illuminated, nor exceed 0.1 square
metres in area. Examples are shown in illustrations 6 and 7.¢W¥

5. Advertisements relating specifically to a pending Parliamentary,
European Parliamentary, or local government election or a referendum.
These advertisements must not be displayed more than 14 days after
the close of the poll.

6. Advertisements required by any Parliamentary Order, or any enactment,
to be displayed.

7. Traffic signs. Any traffic sign (as defined in section 64(1) of the Road
Traffic Regulation Act 1984).

8. A national flag of any country, the flag of the European Union, the
Commonwealth, the United Nations, English County flags and saints’
flags associated with a particular county. Any national flag may be
flown, so long as it does not have anything added to the design of
the flag or any advertising material added to the flagstaff.
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9. Advertisements displayed inside a building. These advertisements must
not be illuminated or displayed within one metre of any window or
other external opening through which they can be seen from outside
the building (see illustrations 8 and 9M).
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Outdoor advertisements and signs: a guide for advertisers

Classes of advertisement benefiting from deemed consent

The rules enable certain ‘specified classes’ of advertisement to be displayed
without application being made to the planning authority. There are 14 such
classes of outdoor advertisement, each with its own particular conditions. So
the practical effect is that the number of advertisements in that class, their
size and duration of display, are limited for each deemed consent. There
are also stricter rules for the display of deemed consent advertisements in
any Area of Special Control of Advertisements. Provided that the particular
advertisement you propose to display conforms entirely to all the relevant
provisions of its own class, you do not need the planning authority’s
consent to display it. If you are in any doubt whether your advertisement
benefits from deemed consent, you would be well advised to consult the
planning authority before you display it.

Class 1 : ‘functional advertisements’ by public bodies

Advertisements in Class 1 are those which are needed by public bodies
(such as government departments and local authorities, the public utilities
and public transport operators) to give information or directions about the
services they provide. These would include:

® a notice-board at a municipal swimming pool

® a bus or rail timetable

® a warning notice at an electricity sub-station

® the display of bye-laws for a recreation ground or common land.

Two examples of advertisements in Class 1 are shown in illustrations 10
and 11.gV¥
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Advertisements must not exceed 1.55 square metres in area and a reasonable
degree of illumination is allowed to enable the information or directions
to be read in hours of darkness.

A local planning authority may display advertisements in their own
administrative area.
Class 2: miscellaneous advertisements on any premises

Class 2 gives consent for a wide variety of small notices and signs to be
displayed on the premises or buildings to which the notice or sign relates.
Class 2 is divided into three separate categories, (A), (B) and (C), each with
its own provisions for deemed consent.

Class 2(A) permits notices or signs to be displayed on buildings or land as

a means of identification, direction or warning. These would include:

® the street number or name of a dwelling-house

® a field-gate sign saying 'Please shut the gate’

® a warning notice saying ‘Beware of the dog’

® a private sign saying ‘No parking please’.

Advertisements in Class 2(A) must not exceed 0.3 of a square metre in area.

[llumination is not allowed. Two examples of advertisements in this area
are shown in illustrations 12 and 13.\bN
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Outdoor advertisements and signs: a guide for advertisers

Class 2(B) permits notices or signs to be displayed on any premises for

the purpose of advertising the fact that a person, partnership or company
is carrying on a profession, business or trade at those premises. These
would include:

® a brass plate outside a doctor’s surgery

@ a notice-board displaying the names of individuals in a partnership

® the name of a company operating from the premises.
An advertisement in Class 2(B) must not exceed 0.3 of a square metre in
area, but if there is more than one entrance to the premises on different

road frontages, two advertisements of 0.3 of a square metre each may be
displayed (on a separate frontage), as in illustrations 14 and 15.¢W¥
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Class 2(C) permits notices or signs which relate to:

® any religious, educational, cultural, recreational, medical or similar
institution; or

® any hotel, inn or public house, block of flats, club, boarding-house or hostel;

provided that the advertisement is displayed at the premises and does not
exceed 1.2 square metres in area. If there is more than one entrance to the
premises on different road frontages, two advertisements of 1.2 square
metres each may be displayed (each on a separate frontage). Two examples
of advertisements in this class are shown in illustrations 16 and 17.\
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Outdoor advertisements and signs: a guide for advertisers

Any advertisement in Class 2B and 2C may be illuminated, with deemed
consent, if the illumination is intended to indicate that medical or similar
services or supplies are available at the premises. But no letters, figures,
symbols or similar features included in the advertisement in Class 2 may be
over 0.75 of a metre in height, or 0.3 of a metre in height if the premises
are in any Area of Special Control of Advertisements.

Class 3: Temporary Advertisements

Class 3 gives consent for a wide variety of notices and signs which are usually
displayed to publicise a forthcoming event, or to advertise a short-term use
of the advertisement site. Class 3 is divided into six separate categories —
(A), (B), (C), (D), (E) and (F) — each with its own provisions for deemed consent.

Class 3(A) permits boards to be displayed by such firms as estate agents,
chartered surveyors, auctioneers and valuers, advertising that land or
premises are for sale or to let. The advertisement board for each sale or
letting must not exceed, if the sale or letting is for agricultural, industrial
or commercial use or development for such use, 2 square metres; but,

if two boards are joined together to form a single advertisement, a total
surface area of 2.3 square metres is permitted. If the sale or letting is for
residential use or development, the advertisement board must not exceed
0.5 of a square metre, or a total area of 0.6 of a square metre for two
joined boards. No advertisement board is allowed to extend outwards
from the wall of a building by more than 1 metre. In each case only one
board may be displayed on premises and this must be removed not later
than 14 days after completion of the sale or granting of the tenancy.
Two examples are shown in illustrations 18 and 19.¢W
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Class 3(B) permits advertisements to be displayed announcing that there
is to be a sale of goods or livestock on land or premises which are not
normally used for commercial purposes. These would include:

® an auction sale of house-contents at the house
® a sale of livestock on farm premises.

The advertisement board or notice must not exceed 1.2 square metres at
the place where the advertised sale is to be held.

Class 3(C) permits firms or individuals who are carrying out building,
engineering or construction work to advertise the fact at the site. One firm
or individual may display their own advertisement board, provided it does
not exceed 2 square metres; but if all those engaged on the contract rely
on a single advertisement board, it can have a total area of 2 square metres,
plus a further 0.4 of a square metre for each additional firm or person
mentioned on the board.

Additionally, if the development project is known by a particular name,
the size of the advertisement board may be increased to enable the name
to be displayed. When this type of advertisement board is more than 10 metres
away from a highway, it can have a total area of 3 square metres, plus a
further 0.6 of a square metre for each additional firm or person mentioned
on it. If the board is already being displayed, so that it is impracticable or
inconvenient to add another name to it, any other firm, contractor or
individual working at the site may display their own separate board for up
to three months, provided that it is no larger than 0.5 of a square metre on
each road frontage to the site of the project. Class 3(C) permits this type of
advertisement board only during the time when the building, engineering
or construction works are actually taking place on site. An example of
Class 3(C) is shown in illustration 20.¥
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Class 3(D) permits temporary notices or signs which are intended to advertise
any local event being held for charitable purposes, which may be religious,
educational, cultural, political, social or recreational, but not for any
commercial purpose. This permission would include an advertisement for:

® a church bazaar
® a fete for a parent-teacher association
® a sponsored marathon in aid of charity

® an amateur sports event, but not any sporting event organised for
commercial purposes.

The advertisement permitted by Class 3(D) must not exceed 0.6 of a
square metre.

Class 3(E) permits temporary notices or signs advertising that a demonstration
of agricultural methods or processes is taking place on the land where
they are being displayed. The total area of all such notices must not exceed
1.2 square metres in aggregate and no individual notice is to exceed 0.4 of
a square metre. They may be displayed only for a period of six months in
any year.

Class 3(F) permits temporary notices or signs announcing the visit of a
travelling circus or fair. These advertisements must not be displayed more
than 14 days before the opening of the circus or fair and must be removed
within seven days afterwards. The local planning authority must be told
14 days beforehand of the sites of the notice. The notice or sign must not
exceed 0.6 of a square metre.

Advertisements permitted by Class 3 must not:

® have any letters, figures, symbols or similar features of the design over
0.75 of a metre in height, or 0.3 of a metre in height if they are in any
Area of Special Control;

® have the highest part of the advertisement at more than 4.6 metres
above ground-level, or 3.6 metres in any Area of Special Control (except
for estate agents’ boards, in Class 3(A), advertising a sale or letting of
premises situated in a building above these specified height limits); or

® Dbe illuminated in any circumstances.

And, if a Class 3 advertisement relates to a sale or event, it must not be
displayed more than 28 days before the sale or event begins and must be
removed within 14 days after it ends.

Class 4: illuminated advertisements

Class 4 permits the display of advertisements with either internally
illuminated letters or characters on an unilluminated background or lit

by 'halo’ illumination.

An advertisement permitted by Class 4:

® must not have any intermittent light source, moving feature, animation
or exposed cold cathode tubing;
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® must not have more than one such fascia panel and one projecting at
right angles;

in the case of a shop, may only be displayed on the wall with a shop window;
must be at least 2.5 metres high at its lowest point;

if a fascia panel, must not extend more than 0.25 of a metre from the wall;
® if a projecting sign, must not exceed 0.25 of a metre between the two sides.

Class 4 does not extend to any premises in a Conservation Area, Area of
Outstanding Natural Beauty, National Park, the Broads, or Area of Special
Control of Advertisements.

Class 4(A) permits internally or ‘halo’ illuminated advertisements on premises
within a retail park but only on a frontage which faces or overlooks a
communal car park. A projecting sign on these premises must not exceed

1 square metre, project more than 1 metre from the wall or be more than
1.5 metres high. An example is shown in illustration 21.3
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Outdoor advertisements and signs: a guide for advertisers

Class 4(B) permits internally or ‘halo’ illuminated advertisements on other
business premises (see Class 5 below) if they relate wholly to the business
or name or qualifications of the person carrying on the business or the
goods sold or services provided. A projecting sign must not exceed 0.75 of
a square metre in area, project more than 1 metre from the wall, exceed
two-thirds of the width of any pavement below it, or be more than one-sixth
of the frontage measured to the top of the advertisement. An example is
shown in illustration 22.{

Maximum levels of luminance are detailed in the Reqgulations.

Class 5: advertisements on business premises

Class 5 gives consent for a wide variety of notices, signs and advertisements
to draw attention to any commercial services, goods for sale, or any other
services available at the premises where the advertisement is being displayed.
‘Business premises’ means any building in which a professional, commercial
or industrial undertaking is being carried on, or any commercial services
are being provided for the public. This term would include:

office buildings

banks and building societies

shops and shopping arcades
supermarkets and hypermarkets
theatres, cinemas and dance-halls
bingo halls and amusement arcades
vehicle showrooms and garages
privately owned factories and works
restaurants and cafes.
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The advertisement must be displayed on the exterior of the building (see
illustration 23W).
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Class 5 is not intended to permit all forms of outdoor advertising on any
business premises; it only permits advertisements for the goods or services
available at the particular premises. This means advertisements which refer to:

the business or other activity at the premises;
the goods for sale or the services available; and/or

the name and qualifications of the firm or person providing the service
in the premises.

An advertisement permitted by Class 5 must not:

have any letters, figures, symbols or similar features in the design over
0.75 of a metre in height, or 0.3 of a metre in height if they are in any
Area of Special Control of Advertisements;

have its highest part at more than 4.6 metres above ground-level, or
3.6 metres in any Area of Special Control of Advertisements;

have its highest part above the level of the bottom of the first-floor
window in the wall where the advertisement is;

be illuminated, unless the illumination is intended to indicate that
medical or similar services or supplies are available at the premises; and

if the premises are in any Area of Special Control of Advertisements,
exceed in area 10 per cent of the external face of the building,
measured up to a height of 3.6 metres above ground-level.

Additionally, if the business premises is a shop, an advertisement may be
displayed only on an external wall which has a shop window in it.

19
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Class 6: advertisements on forecourts of business premises

When business premises have a forecourt (or more than one), Class 6 gives
a further consent to display the type of advertisement permitted by Class 5,
namely notices, signs and advertisements to draw attention to any commercial
services, goods for sale, or other services available at the premises. The term
‘forecourt’ includes any enclosing fence, wall, screen or other structure, so
long as the means of enclosure is not part of the business premises itself.
So a forecourt would include:

® the enclosed area in front of a newsagents or tobacconist’s shop;
® the area at a petrol filling station where pumps are situated;
® a terrace in front of a restaurant or cafe.

A forecourt does not include the area of pavement in front of business
premises which forms part of the highway.

Because Class 6 permits advertisements on the forecourt of business premises,
any such notices, signs or advertisements must be at ground-level. And

the total permitted area for all forecourt advertisements must not exceed
4.6 square metres on each forecourt frontage to the premises. So a building
with two forecourt frontages may have advertisements not exceeding

9 square metres in all, provided that those on each frontage do not exceed
4.6 square metres. Forecourt advertisements must not be illuminated in
any circumstances. Two examples are shown in illustrations 24 and 25.%N
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Class 7: flag advertisements

Class 7 permits some flag advertisements. (This deemed consent has no
effect upon any display of the national flag of any country — see number 8
on page 8). Class 7(A) permits an advertisement to be displayed as a flag,
on one flagstaff, fixed upright on the roof of a building. There is no height
limit for this consent, but the flag itself may only have on it the name,
emblem, device or trademark of the company or person occupying the
building, or refer to a specific event of a limited duration taking place in
the building. So flags are not permitted to advertise products, unless they
have the planning authority's specific consent.

Class 7(B) permits the display of advertising flags at housebuilding sites
and where new houses remain available for sale, except in a National Park,
Area of Outstanding Natural Beauty, Conservation Area, the Broads or
Area of Special Control of Advertisements. The rules for Class 7(B) are:

® cach flag must be on a single vertical flagstaff;

® asite where 10 houses or less are built may have one flag, 11 to 100
houses may have two flags, and over 100 houses may have three flags;

the flagstaffs must not exceed 4.6 metres high;
the flags must not exceed 2 square metres in area;

® the flags and flagstaffs must be removed at the end of one year after
construction of the last house is completed.

There are special arrangements for sites being developed in phases or by
more than one housebuilder. An example is shown in illustration 26.W
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Class 8 permits the display, for three years only, of poster-hoardings which
are being used to screen building or construction sites while the work is
being carried out on site. The purpose of this consent is to bring about
some environmental benefit on building sites, by enabling screening (and
perhaps also temporary landscaping) of the site to take place, thus providing
the advertisers with some financial incentive for this purpose. But the benefit
of Class 8 is not available in any National Park, Area of Outstanding
Natural Beauty, Conservation Area, the Broads, or Area of Special Control
of Advertisements. Outside those designated and defined areas, this
consent is limited to land being developed for commercial, industrial

or business use, and is not available for any residential development.

Advertisements permitted by Class 8 must not:

® be displayed more than three months before the date on which the
building or construction works actually start;

® be more than 38 square metres in area

@ be more than 4.6 metres above ground level

® be displayed for more than three years.

Additionally, the advertiser must send written notification to the planning
authority of his intention to display such an advertisement at least 14 days

before the display starts, and provide a copy of the detailed planning
permission for the site.

These advertisements may be illuminated in a manner reasonably required
to fulfil the purpose of the advertisement. An example is shown in
illustration 27.\

g & A

DIGITAL DELIGHTS

The all new
FineClicks
10.2 megapixel

camera

Page 83



Advertisements which are normally permitted

Class U advertisements displayad on purpose-designed highway struciures

Class 9 enables the smallest standard size of poster-panel (known as four-
sheet) to be displayed on structures or objects placed on highway land with
the local council’s approval, under the Highways Act 1980 (section 115E).
The rules for Class 9 are:

® the structure, such as a bus shelter or information kiosk, must be
purpose-designed for displaying this size of poster-panel;

® the poster-panel must not exceed 2.16 square metres in area; and

® no illumination is permitted. An example is shown in illustration 28.\

A tasts
Paradis

Class 10: properly authorisad signs for approved Neighbourhood Watch
and similar schemes

Class 10 enables outdoor signs for a closed circuit television surveillance
scheme or a Neighbourhood Watch and other Watch schemes, jointly
established by a local Watch committee and the police authority, to be
displayed on, or near, highway land, saying that a Watch scheme is in
operation in the area. This is also intended to include Home Watch, Crime
Watch, Farm Watch and Industrial Watch schemes set up jointly with the
police authority. The rules for Class 10 are:

® signs must not exceed 0.2 of a square metre in area;
® no sign may exceed 3.6 metres above ground level;

® for signs on highway land, the highway authority’s permission must first
be obtained:;

® 14 days before any sign is put up, the local planning authority must be
told where it is to be displayed and assured that it is properly authorised
by the police and (if necessary) the highway authority; and

® if the police or highway authority withdraw their approval, or the Watch
scheme ceases to operate, the signs must be removed within 14 days.
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Class 11: directiona!l advertisements

Class 11 permits housebuilding firms to put up temporary directional signs,
telling potential housebuyers and other visitors how to reach a site where
new residential development is taking place. The rules for Class 11 are:

® signs must not exceed 0.15 of a square metre in area;

® no sign may exceed 4.6 metres above ground level, or 3.6 metres in an
Area of Special Control of Advertisements;

® any lettering or other information on the sign must not be less than
40 millimetres or more than 250 millimetres high;

® retroflective material and illumination must not be used;
® the sign must not look like an official traffic sign;

® the sign must be near to, but not on, highway land and not within
50 metres of an official traffic sign facing in the same direction;

® no sign may be more than two miles from the main entrance to the
housebuilding site;

® 14 days before any sign is put up, the local planning authority must be
told where it is to be displayed and from what date; and

® no sign may continue to be displayed after development of the
housebuilding site is completed; or for more than two years.

An example is shown in illustration 29.%¥
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Advertisements which are normally permitted

Class 12: advertisements displayed inside buildings

Class 12 permits advertisements to be displayed inside a building if;

® they are illuminated (for example, a sign in the window of a chemist’s shop);

® the building is mainly used to display advertisements; or

® the advertisement is within one metre of any window or other external
opening through which it can be seen from outside the building.

Class 13: advertisements on sites used for the preceding ten years for

displaying advertisements

Class 13 allows advertisements to be displayed on a site that has been used
continually for the preceding ten years for the display of advertisements.
Class 13 does not permit any substantial increase in the extent, or alteration
in the manner, of the use of the site or the display of the advertisement.

Class 14: advertisements displayed after the expiry of express consent

Class 14 permits the continued display of advertisements for which the
permitted period of express consent (usually five years) has expired and for
which the planning authority has not forbidden any further display of that
advertisement, or refused an application for its renewed display.

Class 15: Captive balloons advertisements

One balloon advertisement may be displayed if it is:

® not more than 60 metres above the ground;

® not displayed for more than 10 days in any calendar year; and

® not in any Area of Special Control of Advertisements,National Park,
Area of Outstanding National Beauty,Conservation Area or the Broads.

Although captive balloon advertisements displayed at a height of more
than 60 metres above ground level may be displayed, they are subject to
the civil aviation controls over all forms of aerial advertising, and you must
obtain the Civil Aviation Authority’s consent before you fly any balloon at
a height of more than 60 metres.

Class 16: advertisements on telephone kiosks

Class 16 allows the display of an advertisement on the glazed surface of a
telephone kiosk, other than a kiosk of type K2 (1927) or K6 (1935) designed
by Giles Gilbert Scott. '

® No advertisement may be displayed in an Area of Outstanding Natural
Beauty, a Conservation Area, a National Park, the Broards or an Area of
Special Control of Advertisements.

® lllumination is not permitted.

® With the exception of the name of the electronic communications code
operator, its trading name or symbol, no advertisement may be displayed
on more than one face of the kiosk.

® Where three or more kiosks are sited in a row or group, the display of
an advertisement on any face of one kiosk shall preclude the display of
an advertisement on the face of any adjacent kiosk.
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If an advertisement you want to display is not excluded from control, and
does not benefit from any of the provisions for deemed consent, you need
the planning authority’s express consent before you can display it. Some
frequently displayed types of advertisement for which you need the planning
authority’s consent are:

® virtually all posters
® some illuminated signs

® fascia signs and projecting signs on shop-fronts or business premises where
the top edge of the sign is more than 4.6 metres above ground level

® most advertisements on gable-ends.

To obtain consent to put up an advertisement or sign you will need to
apply to the planning authority for the area where it will be displayed.
Most planning authorities provide a standard application form, which

you can obtain from the local Council’s Planning Department. Electronic
standard application forms are available from the Planning Portal via the
following link: www.planningportal.gov.uk. In addition to the completed
application form, illustrative plans and drawings are required; and you
will have to pay the appropriate charge for the advertisement application.
The tariff of charges is related to the type of advertisement involved in the
application, and the amounts are reviewed annually. Information about
current charges is given on the application form, or can be obtained from
the Planning Department’s area office.

Your application for consent to display an advertisement will usually

be decided by the Planning Committee of the district council or London
borough council, for the site where the advertisement is to be displayed.
Alternatively, the Planning Committee may have delegated this responsibility
to an officer of the Council’s Planning Department. In deciding whether to
approve your application, the planning authority may consider only two issues;
these are described in the rules as the interests of amenity and public safety.
Many planning authorities have formulated and adopted advertisement
control policy statements, indicating what detailed considerations they regard
as relevant to their decisions on advertisement applications. The statements
often indicate the circumstances in which advertisements are likely to be
permitted or refused. But while a relevant policy statement will be a
material factor in deciding your advertisement application, it should not be
the only decisive factor because the planning authority must always have
regard to the circumstances of each individual advertisement application.

The terms ‘amenity’ and ‘public safety’ are not defined in detail in the
advertisement control rules, although advice on these terms is given in
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Circular 03/2007 and PPG 19. Each planning authority (and the Secretary

of State on appeal) must interpret what is meant by these expressions as
they apply in particular cases. In practice, ‘amenity’ is usually understood
to mean the effect upon visual and aural amenity in the immediate
neighbourhood of displaying the advertisement, or using an advertisement
site, where passers-by, or people living there, will be aware of the
advertisement. So in assessing amenity, the planning authority will always
consider the local characteristics of the neighbourhood. For example, if
your advertisement will be displayed in a locality where there are important
scenic, historic, architectural or cultural features, the planning authority
will consider whether it is in scale and in keeping with these features. This
might mean that the planning authority would refuse consent for a large
poster-hoarding which would visually dominate a group of ‘listed’ buildings.
But where there are large buildings and main highways, for example in an
industrial or commercial area of a major city, the planning authority may
grant consent for large advertisements which would not adversely affect
visual amenity in the neighbourhood of the site. Two examples are shown
in illustrations 30 and 31.\
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Pre Consultation Period
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Consultation period

18" April — 30" May

Post Co nsultation period

30" May — site
disposal (Sept)
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Bath & North East Somerset Council
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3.8 In order to determine what infrastructure the funds gained through CIL
will be spent on, the Council must prepare a “Regulation 123
Statement”. The spending priorities will be informed by the Council’s
infrastructure Delivery Plan and the Planning & Financing the Future
project. A meaningful amount must also be apportioned to local
communities where the development takes place but the Government
is yet to issue guidance on this.

4 CORPORATE PRIORITIES
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Project commencement July 2011
Public Consultation on Draft Charging Schedule

This is the second consultation which will be used to Autumn 2012
further shape and refine the CIL.

Examination

Draft Charging Schedule examined in public by an March 2013
independent inspector.

Adoption
The final version of the document adopted by the September 2013
council
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5.15 The levy is intended to focus on the provision of new infrastructure

6

6.1

6.2

6.3

rather than remedy pre-existing deficiencies. The Regulation 123
Statement will set out the Council's infrastructure spend priorities
Local authorities are required to pass a meaningful proportion of
receipts arising from development to local neighborhoods where
development takes place. This requires the Council to establish a
formal process.

RISK MANAGEMENT

The report author and Lead Cabinet member have fully reviewed the
risk assessment related to the issue and recommendations, in
compliance with the Council's decision making risk management
guidance.

If adoption of CIL is delayed beyond April 2014, the funding that the
Council can secure from new development will be significantly
reduced. As a prerequisite for adoption of CIL is an adopted Core
Strategy, there is some risk to the programme for preparation of CIL if
there is any delay in the Core Strategy. Therefore some contingency
has been built into the timetable to allow for delays or any unforeseen
events.

The non-negotiable nature of CIL may result in pressure on the
remaining negotiable development contributions under s.106 (such as
affordable housing) if unusual development costs arise on specific
sites.

7 EQUALITIES

7.1

An EqIA has been completed. No adverse or other significant issues
were found. The Regulation 123 Statement will need to be part of a
separate EqlA.

8 RATIONALE

8.1

Establishing a CIL tariff will give developers certainty on what they will
have to pay. It will also spread the cost of providing infrastructure
across a wider range of developments, including the cumulative impact
of small schemes, which may not have previously contributed under
s.106 arrangements. CIL is a levy on all eligible development which is
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Report
Appendix 1: Residential Appraisal Results

Appendix 2: Residential Appraisal Results Filtered

o o o

Appendix 3: Commercial Appraisals

e. Appendix 4: Stakeholder Workshop Notes

2. B&NES Infrastructure Delivery Programme (IDP)

3. Cabinet Report, 9" November 2011: Delivering Sustainable
Economic Growth
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planning_policy@bathnes.gov.ukr in writing to:

Community Infrastructure Levy
Planning Policy

Bath and North East Somerset Council
PO Box 5006

Bath BA1 1JG

2. General Principles of CIL

What is CIL

2.1. The Community Infrastructure Levy (CIL) enables local planning authorities to raise
funds from developers undertaking new building projects in their area to provide key
infrastructure needed as a result of development. CIL will not be the sole funding
source for all necessary infrastructure but will supplement other funding streams.

2.2. CIL takes the form of a standard charge per4wof additional new floor space and based
on the size and type of the new development.

Legislative Background

2.3. The CIL regulations came into force on 6 April 2010 and amended regulations came
into force on 6 April 2011.

2.4. The introduction of CIL coincides with significant changes to the Section 106 Planning
Obligations regime, which will be scaled back to cover only site-specific mitigation
measures and affordable housing, on the earlier of the following dates:

* The adoption of a local CIL Charging Schedule
» The end of a transitional period concluding on 6 April 2014.

2.5. At this point existing Section 106 tariff based arrangements must cease operating.
Development that will be liable for CIL

2.6. The following development types will be liable for CIL:
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3.5.

3.6.

3.7.

3.8.

3.9

3.10

3.11

following the
Examination in Public held in January-March 2012Z’he Core Strategy includes the
council’s strategic policies for different parts of the distrct. It sets out the type, scale
and broad location of where new homes, transport improvements, jobs, shops, open
spaces and services will be located in the period up to 2026. It also includes policies to
ensure new development addresses the key issues facing the district.

The Council is preparing Placemaking DPD in which specific development sites will be
allocated. This DPD has already commenced and issues and options are scheduled for
public consultation in Autumn 2012.

Infrastructure Delivery Programme

Accompanying the B&NES Core Strategy is the Council’s Infrastructure Delivery
Programme (IDP: Nov 2011). This document outlines the infrastructure requirements
(along with known costs and funding streams) necessary in order to unlock and
support the scale of growth identified in the Core Strategy.

The IDP covers the breadth of the infrastructure requirements for all statutory
providers and public services. The IDP is a “live” document that will be regularly
updated to take account of changing needs and circumstances over the plan period. It
is not a formal investment programme and does not entail financial commitment by the
Council or other statutory providers. It will be subject to prioritisation, influenced but
the sequence of development and availability of funds.

Funding Gap

CIL can only be charged if there is a funding gap for the infrastructure needed to meet
the needs of new development. The focus should be on providing evidence of an
aggregate funding gap that demonstrates the need to levy CIL.

Estimated indicative costs and the available levels of funding for the infrastructure
identified in the IDP are not yet finalised, however a significant funding gap is evident
from a high level assessment of educational facilities, the major transport schemes and
flood mitigation infrastructure requirement. These are described in more detail below.

The role of this evidence is not to provide absolute assurances as to how authorities
intend to spend CIL, but to illustrate that their intended CIL targets is justifiable given
local infrastructure need and is based on appropriate evidence.

The Government also recognises that the indicative infrastructure types or projects
identified in their IDPs may differ from those that the charging authority may
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4.17

4.18

4.19

4.20

CIL rates for residential
development are aligned with the areas identified in Core Strategy Policy CP9 as being
able to provide 35% affordable housing.

The CIL Regulations acknowledge that the rates of CIL may make some development
unviable. The key consideration is to ensure that the imposition of CIL does not harm
economic viability across the district. It is also important to note that CIL should not be
set at the margins of economic viability.

A CIL set at or near the maximum level could have a serious adverse effect on
development throughout the district if there was a market or policy change that tipped
viability over this point. It is considered that the proposed CIL rates should be resistant
to market and policy changes, given that they have been set at an amount that is viable
in the current difficult economic climate.

CIL Charging Schedule

The proposed CIL rates for B&NES are set out in the Charging Schedule below. The
attached Ordnance Survey map extract identifies the Policy Zones to which the
Residential CIL charges apply.

Calculating the chargeable amount

The Council will calculate the amount of CIL payable laydevelopment (the ‘chargeable
amount’) in accordance with Regulation 40 of the CIL Regulations 2010. The method
involves multiplying the net area and the CIL charge and factoring in an index figure.
The index figure allows for inflation, as the charge is based on the CIL rate at the time
of planning permission, but payment occurs at commencement. The index used in the
calculation is the national ‘Altin Tender Price Index’ published by the Building Cost
Information Service of Royal Institution of Chartered Surveyors.
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5.17

6.16

6.17

6.18

Map 1 B&NES CIL Residential Zone (draft Map)

planning_policy@bathnes.gov.ubr in writing
to:

Community Infrastructure Levy
Planning Policy

Bath and North East Somerset Council
PO Box 5006 Bath BA1 1JG

For any queries regarding this consultation, please contact Kaoru Jacques on (01225)
477548, orplanning_policy@bathnes.gov.uk

Next Steps

Following this consultation, the Council will consider the responses received and any
other evidence that emerges and use these to inform the charging schedule it intends
to implement.

Once the Council considers that the Draft Charging Schedule is ready for independent
examination, it will be published for a four-week consultation period together with the
relevant supporting evidence and the responses received to this consultation.

During the four-week period, representations may be made and any person making a
representation has the right to be heard at the CIL examination. It is anticipated that
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http://www.bathnes.gov.uk/environmentandplanning/planning/planningpolicy/localdevelop
mentscheme/Pages/CIL.aspx

B&NES Local Development Framework
http://www.bathnes.gov.uk/environmentandplanning/planning/planningpolicy/localdevelop
mentscheme/Pages/default.aspx

Planning Advisory Service: Frequently asked questions
http://www.pas.gov.uk/pas/core/page.do?pageld=1242969

Communities and Local Government
http://www.communities.gov.uk/planningandbuilding/planningsystem/communityinfrastruct

urelevy/
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AUGUST 2013 SEPTEMBER 2013 OCTOBER 2013

12 M 9 16 {23 | 30
13 10 |17 | 24

14 11 |18 | 25
15 12 |19 | 26

16 13 | 20 | 27

17 14 | 21 | 28 12 |19 | 26
15 | 22 | 29 13 |20 | 27

DECEMBER 2013 JANUARY 2014

23 130
24 131

25
26

27

14 | 21|28
15 (22| 29

MARCH 2014

10 piv 10 (17 | 24

11 §18 11 18 [ 25
12 19 12 19 | 26
13 §20 13 |20 |27
14 p21 14 |21 |28

15 | 22 15 |22 |29
16 | 23 16 (23 |30

MAY 2014 JUNE 2014

S f12 9 16 | 23

6 10

W W 11
TH TH 12

F F 13

S 10 [ 17 | 24 S 14
SuU 11 118 |25 SuU 15

| | =SCHOOL TERM DATES
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[ ] - SCHOOL HOLIDAY DATES
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The previous strategy was produced in 2006
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2.4

2.5

2.6
2.7

2.8

2.9

We will work to promote a culture where drinking is seen as an adjunct to having an
enjoyable and sociable time and not as an end in itself. We recognise that drinking

alcohol can form an enjoyable part of socialising and we will seek to encourage the
development of a variety of venues where drink is available in settings that promote
enjoyment.

We will actively seek in implementing this vision to balance the interests of drinkers
with those who are directly or indirectly affected by the behaviours and actions of
drinkers.

There will be no presumption in favour of a ‘right to drink’.

We will not tolerate the use of drunkenness as an excuse for anti-social, violent or
other criminal behaviour and will intervene to prevent this at every opportunity.

We will work to ensure that licensees understand their obligations and that they
work in partnership with other agencies to promote the responsible consumption of
alcohol and provide a safe and secure environment in which to drink.

We will work to ensure that drinkers understand that they have an obligation to
respect themselves and others.

2.10 Drinkers should respect themselves:
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http://www.nwph.net/alcohol/lape/LAProfile.akpx?reg
% Leontaridi R. Alcohol misuse: how much does it cost? London; Cabinet Office Strategy Unit, 2003.
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http://eng.mapofmedicine.com/evidence/map/index.htm
1% National Institute of Clinical Excellence Public Health Guidance No. 24 on preventing the development of hazardous a
drinkindpttp://www.nice.org.uk/nicemedia/live/130010@929 x4 #
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http://www.ic.nhs.uk/webfiles/publicationsrfal20ekt-inal%20Format%20draft%202009%20v7.pdf
2 brummond C, Oyefeso A, Phillips T et al. Alcohol Needs Assessment Research Project (ANARP). London; Departmel
Health, 2005.

Page 159



http://www.alcoholconcern.org.uk/home
1 Public Health Commission. Key Facts: AltmHalww.publichealthcommission.co.uk/pdfs/PHCMeetings/C&S-
KeyfactsAlcoholmitth://www.publichealthcommission.co.uk/pdfs/PHCMeetings/C&S-KeyfactsAlcohol.pdf
1> BJMH Jefferis, C Power and O Manor Adolescent drinking level and adult binge drinking in a natidiwidsirth cohort..
2005;100:543-9..
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http://www.nta.nhs.uk/programme/national/decstRe¢khie Effectiveness of Treatment for Albddrok.Bdb
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http://www.dft.gov.uk/pgr/statistics/datatabisamesbccidents/casualtiesgbar/rrcgh2008
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http://www.bathnes.gov.uk/business/LicencesStreetTrading/Pages/default.aspx .

The licensing authority expects the applicant to address the issues surrounding
cumulative impact in their operating schedule in order to rebut such a presumption. The
Council's Statement of Licensing Policy also contains a range of measures that the
Council, as licensing authority, would wish to be included on a premises licence
application within the cumulative impact area would depend on the nature and type of
premises within the application and would need to be individual to that premises,
examples are:-

8 CCTV at the premises to be properly maintained
8 Security Industry Authority (SIA) door staff
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Health and Treatment

TQT abed



Community Safety, Crime and Disorder

28T abed



Partnership Working

€8T abed



Children and Young People

¥8T1 abed



Children and Young People

GgT abed



This page is intentionally left blank

Page 186



Agenda Item 19

r #H 3% %8
$ ()*+ 1) oH1 & " "

!
1! !)!" 1+ !1 !“ "!
#1O$%S&'+! /. 11+ : , )
0 11,0 ., # S+l 21

! ! A
# $
_) |

I #1o+1$ % $& ' ,,

/, 113 /! o, I/ 13

) " Lo 3
S TR U I A R I TR I A B I $% $&"
/oy .

Page 187




P,
+ !
1
] !1 H
re"!
(VA
",

+ [

1 %( -

| )1$% %),

)"

13+
) ¥ ,2"1.:3]
n !n

++ |/
0

6" ),

-)

+
!++ )!” I!!) !
+ -
| I+ +1 1 |
L, " b7,
+ 00

/ ’

oo
ANEY.

/| +

3, " ,”9)! 3!

Lo+

,+1%$%
/| 3-
+1%$% '& 8.

Page 188

)
I
o
!
s+ |



=$ /I +, /3 yI<tit,
! L) .
/
I 11 + I* 1
"oy
6 wo ) / Lo
+ L+,
#
I L+ 1k ) !
Il L1 #
!
# " "$#$
>,
%. !'-" 1@ -) )a#!, -" @ @
8 ( ++ 1@ o+
%.$ " ,) o $% $& -)
Y+ )L #1,
1 $%g) < . L, "I+
o L) T, |
, b+ ! $+ I + )%
b/ o+ .
""" $# #1-18¢ "
e (et ) @A # @' @
NG 2 + .
$) -1
$ -2 o++ 13/ ! 8 ;++ |
/ ! Il I+
")
-1 0* B I+
#") L+
. % $3$8 '>C$=> | DE *, F) . [™
2 o ,B-)
32 45

Page 189




This page is intentionally left blank

Page 190



Bath & North East APPENDIX 1 - Highway Structural Maintenance Capital Programme for 2012/2013 Bath & North East

Somerset Council Somerset Council
e R

Street Lighting Programme

Station Road & Bath Hill West, Keynsham £25,000
A4 Broadmead Roundabout, Keynsham £26,000
Camden Crescent, Bath £12,000
Lansdown Lane, Weston £41,000
Alfred Street, Bath £8,000
Orange Grove, Bath £8,000
Radstock - Peasedown St John £40,000
A4 Saltford £28,000
A4 Corston £63,000
A37 Various: Clutton & Temple Cloud £12,000
Entry Hill, Bath £60,000

! | |
Highway Structures Programme

Vineyards/Lansdown Road £150,000
Camden Crescent Viaduct £250,000
Cleveland Bridge Improvements, Walco

Highway Structures 12/13 SubTotal | | £780,000 |

Drainage 12/13SubTotal [ | £100,000 |

Major Carriageway Re-Construction 12/13 Sub Total 13550 £350,000 |

Carriageway Resurfacing 12/13 Sub Total 50465 £1,251,000 |

Carriageway Surface Dressing 12/13 Sub Total 107500 £387,000 |
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Bath & North East APPENDIX 1 - Highway Structural Maintenance Capital Programme for 2012/2013

Somerset Council
——

Bath & North East
Somerset Council

Carriageway Micro Asphalt Surfacing SQM

Ambleside Road, Southdown 3696 £22,176
Canons Close, Southdown 1135 £6,810

Georgian View, Southdown 1145 £6,870

Marsden Road, Southdown 3805 £22,830
Burleigh Gardens, Lower Weston 1035 £6,210

East Lea Road, Lower Weston 1145 £6,870

Manor Park, Lower Weston 1985 £11,910
Partis Way, Lower Weston 2285 £13,710
Penn Lea Road, Lower Weston 6350 £38,100
South Lea Road, Lower Weston 1380 £8,280

West Lea Road, Lower Weston 1405 £8,430

Gladstone Road, Combe Down 1800 £10,800
Greendown Place, Combe Down 230 £1,380

Macaulay Buildings, Widcombe 935 £5,610

Westfield Close, Bloomfield 1700 £10,200
Sydenham Buildings, Westmoreland 965 £5,790

\Westmoreland Drive, Westmoreland 920 £5,520

Westmoreland Street, Westmoreland 795 £4,770

Henrietta Gardens, Bath 1225 £7,350

Bannerdown Close, Batheaston 1075 £6,450

Manor Drive, Bathford 555 £3,330

Birch Road, Westfield 860 £5,160

Waterford Park, Westfield 1180 £7,080

Greenvale Close, Timsbhury 520 £3,120

St John's Road, Timsbury 2440 £14,640
Hobbs Wall, Farmborough 1150 £6,900

New Buildings, Peasedown St. John 1760 £10,560
Vicarage Gardens, Peasedown St. John 480 £2,880

Holmoak Road, Keynsham 3900 £23,400
Oak Tree Walk, Keynsham 390 £2,340

Lytes Cary Road, Keynsham 2998 £17,988
Hillcrest, Pensford 3000 £18,016
Lower Batch, Chew Magna 490 £2,940

VVenus Lane, Clutton 2800 £16,800
\Woodcroft, Bishoi Sutton 1630 £9,780

Footway Programme

Paving Programme £100,000
Asphalt Concrete Programme £75,000

Slurry Sealing Programme £100,000
PROGRAMME 12/13 OVERALL TOTAL £3,821,000

06/03/2012
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www.bathneslibdems.org.uk

LiberalDemocratlPeasedowistJohr

www.peasedownlibdems.org.tlik
|

""""OriginalMessagé"""!

CouncillotHartley!

!

Micro!lAsphaltislanloverlaytreatmentitechniqudthat!'doednot!requirelanylinvasivéremovalof!
existingmateriallbasicallysealsoventhelexistingsurfacéandprolongdthellifeloflthelasset!!/Adan!
exampldthelaccessnto!Frederick/AlbertAvenudoffloflWellowlLanéwaddonelin'Micro!Asphaltad
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http://www.bathnes.gov.uk/transportandstreets/roadsghwaysandpavements/Pages/HighwayStr
cturalMaintenanceProgramme.aslpx
]

Letmelknowliflyoulneedanyifurther!detail !
I

Regards

|

Craid

|

CraidJacksotfiTeamLeadet
HighwayMaintenancé&!PublidRightdoflWayBath&!North!EastSomersefCouncil
Telephone01229394269

Facsimild01223394343

Emaillcraig_jackson@bathnes.gov!uk

www.bathnes.gov.uk
MakingBath&!NorthlEastSomerselanleverbetter!placéetollive \worklandvisit.!
Pleaséconsidetthelenvironmentbeforelprintinglthislemail !

I

""""OriginalMessagé™""!

FromiNatharHartley(Clir)

Sentil1!March201210:21!

TolHighway$

Cc!SaratBevar(ClIr)iPeasedowtstJohrParishCouncil
SubjecttRE!DraftHighwayStructuralMaintenancéProgrammé2012/13

|

Hello!

!
I'miveryipleasedto!sedVicaragéGardendCarpentertHilllandNewBuildingdin'thelprogrammeéfor!
2012/13!

!

Caryou'tell!melwhatlthe!differenceislbetweeniCarriagewalsurfacéDressingandCarriagewaly
Micro'AsphaltSurfacing®?

|

Bestwishes!
]

INatharl

!

CliiNathanHartley!

DeputylLeadel&!CabinetMemberfor!EarlyY eardChildredand'Y outhwith!responsibilityfor!Skill$

andEmploymenBathandNorth!EasiSomerseiCouncilwww.bathneslibdems.org.uk
|

LiberalDemocratlPeasedowistJohr
www.peasedownlibdems.org.tlik

From: Highways

Sent: 09 March 2012 16:13

To: Barry Macrae (ClIr)

Subject: RE: Draft Highway Structural Maintenance Programme2012/13
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craig jackson@bathnes.gov.uk
www.bathnes.qgov.uk

Making Bath & North East Somerset an even better place to live, work and visit.

Please consider the environment before printing this email.

From: Barry Macrae (ClIr)

Sent: 09 March 2012 15:10

To: Highways

Subject: Re: Draft Highway Structural Maintenance Programme 2012/13
Carlyoulpleasétell!melwherelanyworkdarelproposedfor!MidsometNortonlinithelcomindyear!
llcouldn'lsedANY ... "Surelysomemistake?B

|

FromBarry'diPad!
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Agenda Item 20
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